
 

    September 5, 2007 

What's Hot At The ABC Expo?  

What's Hot At The ABC Expo? Yes, that question is an obvious one but instead of waiting for the show to 
begin, we are bringing you a sneak peak BEFORE the show! The answer to that question is invariably a 
matter of opinion , but this is where The Toy Man™ picks his favorites.  
 
As with seasons past, we will provide some features of some of the latest infant products, furniture, and 
accessories which we feel are worthy of recognition. There are plenty of products and accessories of 
similar caliber, but it would take a year to focus on all of them so The Toy Man™ is focusing upon a few 
of his own personal favorites. We invite you to see the latest products and accessories in this article 
which made the grade and have been selected to be featured in The Toy Man™ Product Guide. 

 
A Sneak Peak At Some Of The Toy Man™'s Favorites  

 

Karito Kids® by KidsGive™ are not just 
dolls and books – they are a philosophy. 
Children around the world are 
fundamentally the same and that, given the 
chance, they want to help each other. Karito 
Kids® help teach children around the world 
about the importance of social responsibility 
and charitable giving.  
 
http://www.karitokids.com | Booth #A-
1804 

 

To help make that a reality, KidsGive™ created five girls that represent different cultures from around the 
world. Wan Ling is a panda lover from China, Lulu is an aspiring soccer star and co-host on a children's TV 
show in Kenya, Zoe is a bohemian songwriter from New York, Gia is a fashionista and budding designer 
from Italy and Pita is a medal-winning equestrian from Mexico. The dolls and their adventure books will 
take you around the world where you will learn fun and interesting facts about different cultures and 
countries. 
 

ABC Expo Day I - A Bounty Of Content And 
Delight 
 
Day #I at ABC Expo was a bountiful source of content and delight 
with such an incredible gathering of products and accessories. As 
with any trade show there were plenty of knock-offs of other 
products, yet original and fresh new products still managed to take 
the brass ring. The experience was one which virtually every person 
interviewed maintained a consistent opinion of delight with the event.  

 

 


